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The most popular Otava Profiles

S
The Motor-minded Wellbeing Fashionistas and Wilderness and outdoor Gardeners Technology and game
enthusiasts beauty care fans enthusiasts enthusiasts
= =
4 —

Home cooks and
bakers

Homebodies and
renovators

Families with
children

Decision makers

Golfers

Your brand’s own
customer profile
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Wealth and...

20%

20% of golfer households

have their yearly income

higher than 100K €, resp.
share of the general
population being 7%.

Hole In two

...influence

10%

10% of golfers are in
leading positions at work,
resp. share of the general

population being 4%.
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GOLFERS value their health and well-
being, they enjoy life and love to
travel. Most of the golfers own their
house or apartment, and spend time
at their second apartment or cottage.
They are interested in economy,
technics, building and renovation,
but also boating. In the work life they
are often in executive or managerial
positions.

Companies can help golfers to reach
their goals for a better living by
offering them relevant products and
services. Be part of their success
story!
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Golflehti magazine and Golfpiste.com profile

B Golfmedia =~ Population
Gender Age Education
_ 0,
Female - 4% Under 35y L Unive;sci;té/noc:‘easpplied - 22%

Age 35-64 y I 50%

Male University

65y + I 33

Occupation Household income Housing
Executive il 10% Under 50K€ly A 35% House or apartment [ 84%
owner
Manager I 20% 50-85K€ly I 24%

Has a second apartment [N 50%

or a cottage

S 91%
Entrepreneur 9 3% Over 100K€ly I 20% Has one car or more
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Source: National Readership Survey 2022 15+years 4 300 000, Golflehti magazine, est. 173 000, Kantar TNS Oy, Golfpiste.com unique weekly visitors 33 000, FIAM wk 22/2022









We reach the entire golfer audience

= Golfpiste KILPAGOLF

Q-
Q-
Q-
Er
[-E
=]
Q.
o
o
W
g
g
g

. | | !
: Golfpiste.com : Golfpiste Podcast Events
o 82.000 weekly unique visitors 6 Almost 80.000 Over 70 events and
(over 250.000 monthly unique visitors) listeners/month 10.000 face-to-face
encounters
Newsletter olfpiste Member card sz Social media
e 40.000 subscribers Valued benefits for thousands Relevant and wide reach

Open rate avg 40 % of members

Sources: National Readership Survey 2022,Kantar TNS Oy Google Analytics 2022, Golfpiste database

Golflehti magazine

173.000 readers
Distribution to over 100.000
golfer households

through our social media channels OT AV A


http://www.golfpiste.com/




	Otavamedia has always focused on quality. 
	This is why we have wanted to understand from the beginning what customers really value.
	Dia numero 3
	People seek to join others with similar passions.
	Dia numero 5
	Dia numero 6
	Otava Profile: Golfers
	Hole in two
	Dia numero 9
	Golflehti magazine and Golfpiste.com profile�
	Dia numero 11
	Dia numero 12
	We reach the entire golfer audience
	yrityksille.otavamedia.fi/en/

